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Year in Review

The TRU Alumni Association accomplished a number of
strategic priorities in 2006/2007. Our mision is to foster
relationships between graduates and the university. In
order for your Association to serve you better, we
conducted a market research study with our graduates. 12,000
surveys were mailed out in our fall edition of Alumni Network
magazine and 1,300 graduates received the survey by e-mail.
Over 73% of our grads feel a strong sense of connection to
TRU and 88% are proud to be a TRU Alumni. So proud that 94%
of graduates said they would recommend TRU to a prospective
student.

In 2005 with the integration of BC Open Learning, the Alumni
Association attempted to get connected to our Open Learning
new comers. We mailed out a welcome postcard to 1000
graduates from the last five years and as a result connected
with 80 new alumni.

With the assistance of “Alumni Guy”, we launched our first
Student Relations program handing out cash, and promoting
events and programs to students when they could answer
questions about our Association correctly. We made over 1,200
contacts with students during the fall and winter semester.

“We are in the process of change this year and are moving our
organization towards an advancement office within TRU
which will include the Alumni Association, the Foundation
and the Marketing and Media department. Staff and Board
have prepared the organization for this transition and we look
forward to having our “Alumni” gain a higher profile said
co-chair Norma Watts.

To bring honour to the institution and demonstrate the great
success of TRU graduates, we expanded the Distinguished
Alumni Awards event from a cocktail reception to a dinner with
120 people celebrating the success of six very distinguished
graduates. “I am proud of our Distinguished Alumni recipi-
ents” said co-chair Darlene McBain.

“We are supportive and embrace the vision of the university
and we have done it in a positive way” said McBain.




Recagnition & Thanks

The TRU Alumni Association gratefully acknowledges our volunteers who contribute hundreds of hours
assisting on events, attending meetings and planning alumni activities. We would also like to thank our sponsors,
government, businesses and organizations that support or many activities throughout the year.
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Highlights For
April 2006

* Hosted the TRU Campus Classic 5 & 10 km Run. Gave away cash awards of $250 each to two students.
(138 participants)

* Hired new alumni relations officer

May 2006

* Hosted 36 teams in the Pineridge Charity Golf Tournament. Raised $7,700 (108 participants)

* Received $7,500 from Comprehensive University Enhancement Fund to launch Student Relations program.

» Participated in Convocation ceremonies in Williams Lake. Co-hosted the reception for graduates.

» Staff attended workshop in Vancouver hosted by Canadian Council for Advanced Education in BC.

* Hired summer journalism student to write magazine.

» Participated in Summer Orientation, handed out ice cream and alumni gifts to students.

June 2006

« Attended International reception for graduating students.

» Participated in Burnaby Open Learning Celebrations and the Kamloops Convocation ceremonies on campus.
Distributed alumni welcome packages to 2,300 graduates. Sold merchandise, flowers and photographs
(raised $7,200 in revenue from sales).

* Board recognition BBQ.

* Distinguished alumni nominations and adjudication committee selected 2006 recipients.

« Staff attended Raiser’s Edge Training in Vancouver.

» Staff attended Annual Canadian Council for Advanced Education conference.

* Board set up ad-hoc committee to supervise and provide office administration support for Student Advocate
research team.

July 2006

* Major renovations to House 9 Alumni office.

* Produced fall edition of Alumni Network magazine (distributed to 15,500 graduates).

* Held Board Recruitment luncheon.

* Entered into a contract with bookies for distribution and marketing of alumni merchandise.

August 2006

* Filming, interviewing and production of Distinguished Alumni award winner videos.

* Fall planning meetings with the TRU Student Union, Omega, Student Employment Centre, Culinary Arts and
Athletics Department.

September 2006

* Conducted market research with alumni. Sent out 12,000 surveys in Network magazine, 1,300 electronic
surveys. (Received back 406 responses — 3% of database, 95% confidence rate).

* Attended TRU Foundation Golf Tournament.

* Hosted a booth at Back to School BBQ, held a student contest with the prizes from bookies.
certificates, and introduced Alumni Guy to students, staff and faculty.

* At Alumni Day 600 pieces of pizza were handed out and contact was made with students.

* Held the 2006/07 AGM. Elected Board made up of 17 volunteer members, two cross appointees, and two

University Board of Governor Representatives

October 2006

* Participated in fall convocation ceremonies handing out alumni packages to all graduates. Sold roses and
credential frames.

* Expanded the Distinguished Alumni Awards event to a dinner. Honoured six Distinguished Alumni.
(120 attendance, revenue $13,500)

November 2006

* Awarded $11,500 in scholarships and bursaries to sixteen students.

* Met with Student Employment Centre to discuss mentorship program.

* Alumni Guy participated in the Wolf Pack Cheerleader’s Fashion Show.
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2006/2007

* Hosted University Alumni Council of BC. Regional meeting and reception for Alumni Board Presidents,

Chairpersons and Executive Directors. (16 attendees)

December 2006

* Partnered with Wellness Committee on Exam Stress Buster kits for students.

* Assisted Respiratory Therapy with 25th anniversary reunion planning.

* Staff participated in Online Community training in Victoria.

* Hired journalism student to write magazine.

January 2007

+ Staff attended a conference held in Vancouver by the Council for Advancement and Support of
Education on Alumni Best Practices and Homecoming events.

 Funded a total of eleven Project Grants throughout the year, in the amount of $3,500.

February 2007

¢ In partnership with Open Learning, conducted a welcome mailing to open learning alumni. (1000 post
cards sent — 80 responses received)

* Hosted the Three Course Connection lunch for students. (26 students participated)

* Produced and edited spring edition of the Alumni Network magazine. ( Distribution 15,500)

* Hired two students, an Administrative Assistant and a Special Events Assistant.

March 2007

* Classroom visits promoting Alumni Association to fourth year students.

* Scheduled meetings with Deans and faculty to present Alumni research findings.

* Hosted a booth at the March 15th Career Fair

* Re-launched the Online Community with an eight-week promotional contest.
(112 students, faculty and staff joined the Online Community)

* Provided business and personal dining etiquette workshops to over 100 students.

» Alumni Guy made personal appearances at events on campus. It is estimated he directly connected with
over 1,200 students during the fall and winter semester.




Alumni Programs/Services/Events

The Alumni Association is in the relationship business. Our programs provide us with opportunities to develop
relationships with our alumni, celebrate their successes and connect them back to the university. Some of our
programs are specifically designed to connect alumni to students attending TRU.

Distinguished Alumni Awards

The Distinguished Alumni Awards are fast
becomingtheAssociation’ssignature event
showcasing the accomplishments of TRU
faculty and graduates. Over the past
11 years, 45 graduates have been se-
lected to receive this prestigious award.
The outstanding community contributions
and professional achievements of our
graduates, continue to help our university
build a distiguished reputation throughout
our region and around the world. The
2006/2007 award recipients included
a creative and innovated leader in pub-
lic administration, and an accomplished
baritone, a dedicated child care worker,
an exemplary nurse administrator, and a
social worker committed to First Nations
people.

Pineridge Golf Tournament

Pineridge Golf Course has chosen the TRU Alumni
Association as their charity golf tournament for
the past 13 years. It was held on Friday, May 9th
at the 18-hole executive golf course. This event is
a fundraiser for the Alumni Association every year.
The money raised from the tournament supports
programs and services to both graduates and cur-
rent students of TRU, including $11,500 annually for
student scholarships and bursaries. Last year 108
people participated and raised more than $7,500.
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2006 Distinguished Alumni Award Recipients

* Public Service Award — Don Avison, UT ‘77

* Arts & Culture Award — Alan Corbishley, BA ‘94

* Service to the Community — Deanna Howell, SSW 06

* Professional Achievement — Sue Carpenter, BSN ‘01

* BSW Grace Chronister Award — Shelly Johnson, BSW ‘98




Affinity Programs

Our affinity partners provide lower-
cost services to our members and
provide the association with a per-
centage of their earning in return.
They also sponsor a number of our
events and purchase advertising in
our Alumni Network Magazine. The
establishment of affinity programs is an
important means to generate revenue
for the Association and offer services
to alumni and their families.

MBNA Canada Bank

Launched in 2003, the MasterCard
program with MBNA Canada has 513
members. In 2006/2007, the program
raised $1,695 in revenue for the Asso-
ciation.

Manulife Financial

Launched in 2004, Manulife Financial
provides a number of insurance
programs for Alumni including a Health
and Dental plan and a Life Insurance
affinity program. (No alumni have
signed up for the insurance program to
date.)

| Alumni Benefits Card Program

Upon graduation the Association
offers a number of benefits to graduates
including discounts on certain goods

and services. The Benefits Card program
currently has 30 participating organiza-
tions and businesses both locally and
regionally. A total of 850 alumni have
benefits cards.

Convocation Photography

Artona Professional Photographers
provide formal and stage photographs
to graduating students at convocation.
In 2006/2007 the Association received
approximately $1,200 in revenue from
picture sales to students and their
families.

Merchandising

The Association sells merchandise
at events, convocation and online to
raise money. These include, degree
frames, and Alumni-branded clothing.
In 2006/2007 the Association received
$3,200 in revenue from Merchandise.

Rose sales

The sale of roses at convocation
ceremonies is an activity that is much
appreciated by parents and families
of graduate. In 2006/2007 we raised
over $3, 000 in rose sales.

Scholarships, Bursaries, & Grants

The Endowment Fund was established in 1990.
The Alumni Association has one of the largest endow-
ments with the TRU Foundation. Over $168,000 is
invested and approximately $11,500 is given out in
awards annually. A minimum of five annual bursa-
ries are given to students who demonstrate financial
need and who have completed at least one semester.
A minimum of two annual scholarships are given to
students who have demonstrated community involve-
ment through service to the community. Preference will
be given to TRU Alumni, their children and grandchil-
dren. Sixteen students received the awards this year.

The TRU Alumni Association generates
revenue from fundraising activities throughout the year.
The money given out as project grants is dependent on
the amount of money raised during the year by the
Association. Groups or individuals eligible for funding
include students, faculty, future students and alumni.
The need for small amounts of money for extra-
curricular projects is great, and the Association gives
our funds three times a year, January, May and Septem-
ber. In 2006/2007 the Association funded 11 of the 21
project applications submitted for a total of
approximately $3,500.



Student Relations Programs

ries to students every year.

TRU Convocations

The Alumni Association
takes a very active role in the
Convocation ceremonies that
take place at Williams Lake,
Kamloops and Burnaby Open
Learning as well as gradua-
tion ceremonies throughout
the year. In 2006/2007 we
handed out over 2500 alumni
packages at the ceremonies.

4 2006 Student Award Winners

2006 Student Award Winners from the Foundation
Awards event in November. The Alumni Association
has an Endowment Fund and the interest from the
fund allows us to give away scholarships and bursa-

TRU Orientations

TRU hosts a number of
events throughout the se-
mester for students on cam-
pus. The Alumni Association
is involved in three Orienta-
tion events in the fall, spring,
and winter, the Back to
School BBQ, Alumni Day,
and the spring Orientation
event in May.




Communication

Research of Alumni

In the fall of 2006, the Alumni Association and TRU Institutional Planning and Analysis department
conducted a research project with our alumni to better understand our graduates. The survey was dis-
tributed in the Alumni Network Magazine and e-mail to addressable alumni. The goal of the 2006
Alumni Survey was to identify ways to strengthen the association’s relationship with graduates and
keep them connected to the university by understanding their needs and providing benefits to stay-
ing connected. It focused on four major areas, alumni connection to TRU, alumni communications,
programs and services and alumni giving. The survey results identified a number of strengths, such
as the degree to which alumni feel proud of their TRU alumni status and their willingness to recom-
mend TRU to others. Similarly, graduates who used Alumni services and attended events, were very
satisfied with them. Improvement was seen in the areas of communication with alumni and clarification
of what constitutes alumni status.

Alumni Network Magazine

The Alumni Network magazine provides the latest news on TRU and its graduates with feature
stories on noteworthy grads, faculty, staff, and students of TRU. It also
provides information on programs, services and events. Approximately 16,000
issues are distributed to alumni, TRU faculty and staff, relevant government and
civic employees and school boards. In 2006/2007 the Alumni Association produced
two issues of the magazine, one in the fall and one in the spring.

Website

The Alumni website is updated regularly by staff and provides information on
programs and services offered by the Alumni Association. It features information on upcoming events
and reunions, a photo gallery of past events, downloadable application forms for both the Project Grant
and Distinguished Alumni Awards programs and past issues of our magazine.

Online Community

Launched in the fall of 2002, the Online Community
Network (OLC) is a free interactive tool to engage alumni
online. It is one of the growing trends in building relation-
ships with graduates using the internet. It is designed to
connect Alumni online with social networking opportunities.
In February of this year we relaunched the Online Commu-
nity to promote its new features with a contest. The contest
ran for eight weeks and encouraged alumni, faculty and stu-
dents to sign on with a picture and a profile of themselves.
One hundred and fifteen people signed up. The new social
networking interface allows users to build more detailed
personal profiles and share information with friends and
groups. TRU alumni, students, staff, and faculty are able
to have their own online space, create a personal profile,
upload pictures, publish blogs, and connect with friends and
groups at TRU. The online community program also provides
alumni with a free TRU alumn.ca email address which can be
used as a permanent forwarding address through changes in

internet service providers, employers or places of residence. gy, dent wins the TRU A lumni online eontest
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Nancy Plett, Executive Director

TRU Alumni Association

Founded in 1990, the TRU Alumni Association is a
registered, non-profit society governed by a 17 member
Board of Directors. The Association is funded by a grant
from the university, gaming funds, and alumni revenue gen-
erating programs and sponsorship. The Alumni Association
maintains a database of close to 28, 000 alumni records.

TRU Alumni Association is dedicated to fostering the
relationship between alumni and the university for the
advancement and mutual benefit of alumni, students, staff
and the TRU community.

N

Denise Harper, Alumni Relations Officer

TRU ALUMNI DEMOGRAPHIC PROFILE

The Alumni Association has a member

ship of 27,249 alumni. .
TRU Alumni:
Breakdown by Gendel‘ BrltlSh COlumbla o 25,313
Alberta — 853

58% female, 42% male.

Breakdown by Age: Ontario — 218
Under 24 years -5% Quebec — 34
25-34 years —29%
35-44 years -27%

45-54 years — 19% Prince Edward Island — 3

55-64 years — 8%
Newfoundland/Labrador— 21
Over 65 years — 2% ewioundland/Labrador

Geographic Distribution of

Saskatchewan — 111
Manitoba — 40

New Brunswick — 13
Nova Scotia — 45

Nunavut - 1




Financial Statement for 2006/2007

THOMPSON RIVERS UNIVERSITY ALUMNI ASSOCIATION
Statement of Financial Activity and Fund Balances

Year ended March 31, 2007, with comparative to 2006

ALUMN|

-~

(Unaudited)
Operating Fundraising
Fund Fund 2007 2007 2006

Actual Actual __ Total Budget  Total
Revenue: 155,884 63,475 219,359 207,595 210,359
Direct Costs — fundraising 135 13,387 13,522 7,000 25,037
Excess of revenue over expenditure
before the undernoted 155,749 50,088 205,837 200,595 185,322
Donations: 4,945 4,945 5,000 3,407
General expenditures: 193,890 2,129 196,019 195,107 175,177
Excess (deficiency) of revenue over
expenditures (38,141) 43,014 4,873 488 6,738
Fund balance, beginning of year (1,378) 24,693 23315 16,577 16,577
Transfer (to) from funds 32,545  (32,545) - - -
Fund balance, end of year $(6.974) $35.162 $28.188 $17.065 $23.315
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